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Please call 017 - 2577 966 for Franchise Opportunities
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Cash Required : RM 180,000.00

Inclusive of :

i. RM 30,000 worth of Skincare Products Stock

ii. RM 27,000 worth of Basic Facial Equipments, Body Treatment Equipments,
Complementary Alternative Medicine ( CAM ) Treatment tools ( Belly Candling with
Fire Tool, Suiseki LLava Stone and electric warmer, Thai Herbal Ball and steamer),
Lighted 4’ x 18 “ Signboard, Uniforms, Startup raw treatment materials, Startup
disposable panties and bras, Startup Massage essential oils, Spa Bath Robe, Spa Body
Towels, Face Towels, Hand Towels, Spa Slippers, Facial Beds, Massage Beds, Trolleys,
Therapist Stools, Bed sheets & Blankets, Facial Gowns, Pillows and other accessories.

jii. RM 16,000 worth of for Stationery & Publications :- Treatment Services Menu, Name
Cards, Cash Sales Invoices, Manual Stock Inventory Cards, Customers’ Information
Cards, Manual Reservation / Appointment Book, Digital Graphic Printings, and
Advertising & Promotion materials, Promotional Banner and Buntings, Color Flyers,
Customers’ Thank You Cards, Customers’ Birthday Cards, 4 times per year
Advertisements in leading newspaper or magazines.

iv. RM 36,000 total value worth of for the Management Training Services & Promotion :-

Management Consultancy :

First year 12 in-house staff and operational training

First operational month Full Time Management, Sales and Retailing support

First year 2 times in-house events party including Food & Beverages for Promotion and Products launch.

Second year will have 4 quarterly in-house staff and re-marketing review
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Renewal Fees

2" year and subsequent year Renewal Fees : RM 12,000
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Other Terms & Conditions
Commitment Fee
RM 10,000 upon Franchisee acceptance of Letter of Offer.
Commitment Fee shall form part of Franchise Fee.
All skincare products, essential oils, raw & fresh exfoliate materials must be purchased from
Veqish Sdn Bhd. In the event, the outlet wishes to sell others brand name products then prior
approval must be obtained from the Management of Veqish Spa.

Optional
SOFTWARE SYSTEM ( Approx RM 20,000 ) : SPA Point-of-Sale Operation System,

Reservations/Appointment Book, Retail Management, Employee Time Clock & Commissions
Worksheet, QuickBooks Interface etc.
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A.Veqish Wellness Program Components

Skin Rejuvenation ( Laser Facials, IPL’s , Oxyjet, Radio Frequency)

VIPL Hair Removal

Skincare ( Facials & Waxing )

Massage / Body Treatments ( Japanese Shiatsu, Swedish, Chinese Tuina, Thai, Hawaiian
Lomi Lomi, Stepping, Bamboo, Wood Stone, Thai Luk Pra Kop, Lymphatic Drainage,
Guasa, Detoxifying Thermal Wrap, Anti Cellulite, Detox & Drainage Wrap, Bust Lifting &
Firming, Aromatherapy)

Slimming / Body Weight Management (Ultra Lipo, UMC, Radio Frequency, Ultrasonic,
Color Chromo)

Integrated Medical Spa ( Chromotherapy, Oxygen therapy, Ultrasonic, Laser)
Complementary Alternative Medicine (CAM) : ( Traditional Chinese Herbs bath, Ear &
Belly Candling Detoxifying, Hot Wood & Lava Stone, Thai Herbal Balls, Japanese Royal
Bamboo , Guasa, Cupping, etc)

Nail Care , Manicure, Pedicure, Foot Spa, Coloring & Art

Body Exfoliate ( Balinese Lulur, Boreh, Fresh Fruits Papaya, mango, kiwi, strawberry,
mandarin, Chocolate, Rose, Green Tea, Sesame Honey, Coffee, Lemon Grapefruit, Red
Wine, Black Beer, Tongkat Ali)

Hydrotherapy ( Ressource Minerale, Crystal, Ginseng bath, Red Wine, Beer bath, Bitter
Gourd, Milk, Lavender, Sea Salt, Anti wind bath, Orange bath, Lime, Grapefruit,
Mandarin, Lemon, Pomelo, Rose, Green Tea, White Tea bath )

Retail

B. Management & Consultancy Support

Market Assessment & Concept Development ( Defined Market Area, Target Market
Segments, Consumer Profiles, Site visit, Determine Program Components)

Site Selection ( Identify the criteria for the site selection, Accessibility, Visibility,
Architectural Requirements, Mechanical Requirement )

Design and Construction (Designer site visit, Architectural Program and Layout, Layout
Design, Design Schemes, Furniture, Fixtures & Equipment, Mechanical & Systems
Recommendations, Architectural Support, General Support, Contractors Selection)
Services, Retail and Merchandising ( Menu of Services, Equipment, Supplies & Inventory
Specifications, Product Lines, Merchandising)

Marketing, Promotion & Advertising ( Brand Development Marketing Plan, Marketing
Plan & Budget, Website Design, Launch Campaign, Sales Lead Capture Program, In-
house events, Membership Drive Program )

Management Systems & Information Technology ( Service Protocols, Standard Operating
Procedures, Template Employee Handbook, Software System Recommendations)
Recruitment ( Job Descriptions, Interview Materials, Classified Advertising, Interview
support)

Training ( Onsite Training & Opening Support, Vendor Trainings —onsite retail products
and service training)



